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Purpose: The California Arts Council (CAC), a state agency, was established in January 1976 to
encourage artistic awareness, participation, and expression; to help independent local groups
develop their own arts programs; to promote employment of artists and those skilled in crafts in the
public and private sector; to provide for exhibition of artworks in public buildings throughout
California; and to enlist the aid of all state agencies in the task of ensuring the fullest expression of our
artistic potential.

The Agency: The Director is the Chief Executive Officer and reports directly to the Governor. The
Director and Deputy Director for Partnerships are appointed by, and serve at the pleasure of the
Governor. The Director and Deputy Director manage a professional staff headquartered in Sacra-
mento.

The Council: The appointed Council of the CAC consists of 11 members who serve four-year
staggered terms. The Governor appoints nine members; the Legislature appoints two. Council
members serve without salary, elect their own chair, and meet throughout the state to encourage
public attendance. This body has final approval of CAC grants.

Mission: The mission of the CAC is to make available and accessible quality art reflecting all of
California's diverse cultures; to support the state's broad economic, educational, and social goals
through the arts; to provide leadership for all levels of the arts community; and to present effective
programs that add a further dimension to our cities, our schools, our jobs, and our creative spirit.

Funding: The CAC is a state agency, funded primarily from the state's annual budget process,
supplemented with funds from the National Endowment for the Arts. Its grants are usually matched
by foundations, individuals, earned income, government agencies, or other organizations.

Information Access: Due to the Public Records and Open Meeting Acts, applications and their
attachments are not confidential and may be requested by the media and/or public. Observers may
attend but may not comment on, participate in, or in any way interfere with panel meetings. Contact
the CAC for meeting dates and locations.

Grants Panels: Applications are evaluated by panels of experts, recognized in their respective fields,
who rank applications according to program criteria. The CAC staff provides information but not
recommendations to the panel. The Council reviews panel recommendations before making final
funding decisions.

Appeal Process: Appeals to CAC funding decisions must be submitted on an official Appeal Form,
available from the CAC, and postmarked within 45 days of the decision. Appeals are heard only on
the following grounds:

1. Assessment based on a misstatement of factual information as contained in the application such
that it negatively influenced the panel's assessment of the applicant's request for funding; and/or
2. Incorrect processing of the required application materials such that it negatively influenced the
panel's assessment of the applicant's request for funding.

Note: Dissatisfaction with award denial or with award amount is not grounds for appeal.

Requirements: The CAC is mandated both by federal and state regulations to fund only organiza-
tions that have proof of nonprofit status under sec. 501(c)(3) of the Internal Revenue Code, or under
sec. 23701d of the California Revenue and Taxation Code, or entities that are a unit of government;
and that comply with the Civil Rights Act of 1964, as amended; sec. 504 of the Rehabilitation Act of
1973, as amended; the Age Discrimination Act of 1975; the Drug-Free Workplace Act of 1988;
California Government Code secs. 11135-11139.5 (barring discrimination); the Fair Labor Stan-
dards Act, as defined by the Secretary of Labor in part 505 of title 29 of the Code of Federal
Regulations; the Americans With Disabilities Act of 1990 (“ADA”); the Fair Employment and
Housing Act; and the Personal Responsibility and Work Opportunity Reconciliation Act of 1996.

Ownership, Copyrights, Royalties, Credit: The CAC does not claim ownership, copyrights,
royalties, or other claims to artwork produced as a result of a CAC grant. However, the CACreserves
the right to reproduce and use such materials for official, noncommercial purposes. In addition, the
CAC requires documentation of grant activity and appropriate credit for CAC partial support.
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RESOURCES FOR CALIFORNIA LOCAL ARTS AGENCIES

California Arts Council Website

The California Arts Council is one of the first state arts councils
across the country to provide its applications on-line. Also
available on-line are the Guide to Programs, the TouringArtists
Directory, the California Arts License Plate application, the
Council's press releases, and the Council's master calendar of
events and due dates for grant applications. Check it out at
WWW.Cac.ca.gov.

Conferences/Workshops

Consultthe California Arts Council's website (www.cac.ca.gov)
for technical assistance and Governor's Conference on Arts
opportunities.

Annually, the State-Local Partnership Program has a meeting
of the SLPP county arts agencies which focuses on professional
development. For FY 1999-2000 grantees, the annual meeting
will be held February 6-8, 2000 at the Marconi Conference
Center in Marin County.

Presenter Technical Assistance Workshops

Presenter skill-building workshops take place throughout the
state. In 2000, the CAC Performing Arts & Touring and
Presenting Program will conduct the workshopsin atleast three
locations. Contact Patty Milich or Rob Lautz in February 2000
for more information.

Publications

The Economic Impact Study of the Arts
"The Arts: A Competitive Advantage for California"

The study is an economic analysis of the nonprofit arts sector.
A collaborative effort between the CAC, KPMG Peat Marwick
LLP, and Facts Consolidated, in 1993, $2.159 billion was added
to California's economy by nonprofit arts organizations that
created 115,000 jobs and generated $77 million in state and
local tax revenues. The complete Study and a Fact Sheet are
available upon request by calling (916) 322-6555 or (800) 201-
2601.

Performing Arts Touring and Presenting
Program Touring Artists Directory

Local arts agencies who present the performingarts are eligible
for fee support through the Performing Arts Touring and
Presenting Program. The Touring Artists Directory includes
eligibility criteria, guidelines for participation, application
forms, as well as descriptions of participating performing
artists. There are two deadlines to request fee support for 2000-
01. The deadlines are March 10, 2000 and July 14, 2000. See
program guidelines for specific details. Contact Patty Milich at
(916) 322-6385 or Rob Lautz at (916) 322-6578.

Creating an Effective Promotional Video: A Guide
for Those in Performing Arts

Local arts agencies can assist performing artists with their
video promotions by telling them about a 20-page technical
assistance publication of the CAC. Itis available for $7.50 plus
$1 shipping. (California residents add 54 cents tax, Sacra-
mento County residents add 58 cents tax.) Send check or
money order payable to California Arts Council to the Per-
forming Arts Touring and Presenting Program. Do not send
cash or credit card numbers.

CAC Grant Programs

Artists in Residence Program, Individual Artist
Residency Guidelines and Application 2000-2001

This program funds projects that emphasize long-term, in-
depth interaction between professional artists and the public.
Artists ofall disciplines are eligible to apply. Local arts agencies
can be a sponsoring organization for projects designed and
developed by the artist and the sponsoring organization. Ap-
plication deadline: November 10, 2000. Contact Josie S.
Talamantez at (916) 322-6394.

California Challenge Program

This program assists eligible arts organizations in obtaining
new and increased private funding, and local public funding
for eligible local arts agencies to support innovation and
artistic excellence. The full criteria are listed in the Guide to
Programs, and they include an annual income of at least
$100,000 in the most recently completed fiscal year at the time
of application. Organizations with budgets between $100,000
and $999,999 arerequired to match awards ona 2:1 basis; those
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with budgets of $1 million and above are required to match
awards on a 3:1 basis. Application deadline: May 8, 2000.
Contact Scott Heckes at (916) 322-6376.

Local Arts Education Partnership Program (LAEP)

The Arts Council, in partnership with the California Depart-
ment of Education, will begin its fifth year of Local Arts
Education Partnership Programin 2000. The purpose of LAEP
is to develop alocally-based, collaborative, inclusive approach
to improving arts education, using existing community arts
resources in a planned and coordinated way to strengthen
basic arts skills and knowledge in public schools. Consortia of
local arts agencies, local education agencies, and arts and
community resources may apply for grants to plan, implement
and evaluate comprehensive arts education programs in their
local school districts. "Arts" include the four disciplines of
dance, theater, music and the visual arts, as well as other art
forms.

A local arts agency, working with its education and commu-
nity partners, may apply for a matching grant of up to $20,000
per year for up to three years to plan, implement, and evaluate
comprehensive arts education programs in partnership with a
school district or county office of education. Local arts agen-
cieshavefirstaccess to the grants and must send an initial letter
of intent to apply. The letter must be postmarked on or before
January 3, 2000.

LAEP Guidelines available: November 1999. Application
deadline: March 1, 2000. Call (916) 322-6580.

Organizational Support Program

Forall disciplines, including nonprofit performing arts groups
and presenters (or those using a fiscal receiver). Grants are
made for general operations or project-related purposes.
Amounts are based on organizational budget size. Contact
Scott Heckes.

Multi-Cultural Entry Program

Provides support for traditional and contemporary activities
of culturally specific and multi-cultural arts groups/organiza-
tions; introduces culturally specific and multi-cultural arts
groups to CAC granting programs, and provides interested
groups with technical assistance to increase their chances of
successfully competing for CAC and other agencies' grants
programs. Contact Josie Talamantez or Lucero Arellano.

i

Performing Arts Touring and Presenting Program

Assists artists and presenters in bringing high quality perform-
ing arts to communities throughout the state. The program
accomplishes this goal by providing presenting organizations
artist fee support when they choose to present CAC Roster
Artists (those included in the CAC's 2000-2001 Touring Artists
Directory).Fee supportis the reimbursement ofa portion of the
fees paid to the artists in return for their services in the host
community. Artists/ensembles wishing to apply to be included
inthe CAC's Touring Artists Directoryneed to have a consistent
touring history over the past two seasons. Artists/ensembles do
not need to have nonprofit status. Contact Patricia Milich or
Rob Lautz.

Ruraland Inner City Presenting Pilot Program (RICP)

The CAC has developed a pilot program to complement the
goals of the Performing Arts Touring and Presenting Program.
The Rural and Inner City Presenting Pilot Program 1) serves
additional audiences, specifically inner city and rural commu-
nities, 2) accommodates presenters who can only plan a few
months ahead of the engagement and who are seeking a wider
range of artists’ fees, and 3) enables additional artists to partici-
pate. Applicant presenters must contract with roster artists or
those identified as “grantee artists” in the RICP guidelines and
demonstrate thata public performance takes place forarural or
inner city audience. There are four deadlines per year at which
presenters may request fee support for these engagements. This
program currently exists in pilot status and is/will periodically
be reviewed. For more information, contact Patty Milich or
Rob Lautz.

Organizations

Following s general information about programs, services, and
grant opportunities for local arts agencies. Call or write the
agency for further information.

Americans for the Arts
1000 Vermont Avenue, N.W. 12th Floor
Washington, DC 20005
(202) 371-2830
Fax: (202) 371-0424
Web: www.artsusa.org

(Formerly the National Assembly of Local Arts Agencies and
the American Council for the Arts.)

Americans for the Arts is a national organization for organiza-
tions and individuals in the United States committed to the arts
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and culture. The arts service organization was formed by
merging the unique strengths of the American Council for the
Artsand the National Assembly of Local Arts Agencies. Ameri-
cans for the Arts will support the arts and culture through
private and public resource development, leadership develop-
ment, public policy development, information services, public
awareness and education.

Membership gives access to a wide range of services and
publications. Local arts agencies are encouraged to call Ameri-
cans for the Arts to explore this important link to arts on the
national level. The 2000 Americans for the Arts Annual
Meeting will be in Los Angeles, California from June 8 - 12,
2000.

For scholarship information, call the SLPP after February 15,
2000. A new publications brochure for Americans for the Arts
is available by calling (212) 223-2787, extension 241.

California Assembly of Local Arts Agencies
(CALAA)
693 Sutter Street, 3rd Floor
San Francisco, CA 94102
(415) 441-5900

Fax: (415) 441-5938

e-mail: CALAA®@calaa.net
web: www.calaa.net

California Assembly of Local Arts Agencies is a 12-year-old
statewide local arts agency service organization created to
“champion local arts agencies and their growth which is essen-
tial for promoting the vitality of California communities.”
CALAA’s constituents are organizations and individuals who
use the arts as a tool in the pursuit of community development
goals. Membership is open to individuals, and all local arts
agencies, county, city, and regional arts councils/commissions.

The State-Local Partnership Program partners with CALAA to
strengthen the infrastructure of the local arts agency field. The
State-Local Partnership Program annually reviews a proposal
from CALAA which requests funds to provide technical assis-
tance services to the local arts agency field in California.
Among the services that will be provided through the partner-
ship agreementare Peer Advisory Network for new State-Local
Partner directors, technological support, support for district
meetings, monthly professional workshops, Radius, and funds
for travel and administration to provide the contracted ser-
vices.

7]

Cultural Facilities Fund (CFF)
44 Page Street
Suite 604F
San Francisco, CA 94102
(415) 255-4849
e-mail: cffstba@worldnet.att.net

Established in 1993 to help cultural organizations to do a better
job of planning and managing their facilities, the program
provides training on facilities-related issues, making planning
grants, and will finance projects with loans. The San Francisco
office gives workshops in the Bay Area.

The CFF believes that a facility is a means to an end. The goal
is to make loans and give advice that result in facilities projects
that are financially sound and advance the programs of arts
agencies on a long-term basis.

Local arts agencies are encouraged to call the CFF to get dates
for workshops in the Bay Area.

Special Initiatives
California Arts License Plate

The Arts License Plate fees generate a revenue source for the
CAC. These funds are used to fund the Local Arts Education
Partnership Program. The Arts License Plate is available as a
sequential plate or as a personalized plate. Information is
available by calling the Arts Council at (916) 322-6555 or (800)
201-6201, visiting the CAC website at www.cac.ca.gov or at
your local DMV office.

State-Local Partners have been active promoters of the Arts
License Plate. License Plate applications, posters and displays
for distribution on the local level are available from the CAC.

[ ARTIR o™
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2000-2001 DEADLINES
State-County Partnership:
January 21, 2000

Applications must be delivered postmarked
by 5 p.m. on deadline date
or postmarked on the deadline.

STAFF

Sally Ann Davis, Manager
Louisa R. Vessell, Asst. Arts Grants Administrator

Purpose

The State-Local Partnership Program (SLPP) was established
to foster cultural development on the local level through a
partnership between the California Arts Council and the state’s
local arts agencies. The nature of this partnership includes
funding, information exchange, cooperative activities, and
leadership to stimulate and enable individuals, organizations,
and communities to create, present, and preserve the art of all
cultures to enrich the quality of life for all Californians.

Alocal arts agency is defined as a nonprofit organization, or an
agency of city or county government, officially designated to
provide financial support, services, or other programs for a
variety of arts organizations, individual artists, and the com-
munity as a whole.

The goals of the SLPP are:

+ To increase public awareness of, and participation in the
arts of all cultures;

+ Toencouragelocal communitiesto foster the growth of arts
resources to meet local needs;

+  To provide access to high quality artistic experiences for all
Californians; and

+ To promote cooperation and collaboration among county
and cityartsagenciesin planning, programming, and policy
development.

The SLPP seeks to accomplish these goals through funding and
technical assistance to local arts agencies (nonprofit arts coun-

v

cils or commissions) designated by local government to apply
to the program. Local arts agencies are required to implement
county-wide local arts programs based on effective, broad-
based community assessment and planning.

The program’s objectives are:

+ To increase the number of designated county local arts
agencies in partnership with the state;

+ To increase support for quality artistic activities by sup-
porting the programs, services, and arts policy develop-
ment efforts of California’s designated local arts agencies;

+ Toserve the cultural needs oflocal communities, including
geographically isolated and economically disadvantaged
communities;

+ Tobroadenandleverage public and private support for the
arts;

+ To increase cultural expression and participation among
the diverse and underserved populations of the state based
on local planning and the goals of the California Arts
Council; and

+ To promote collaboration and cooperation among the
state’s local arts agencies.

Recognizing the need for continued support for established
and developing local arts agencies as key to the cultural devel-
opment of the State, these guidelines emphasize managerial
standards and high quality arts development efforts as well as
increasing access to the arts for Californians. The Partnership
Program offers support for local arts agencies that meet the
criteria for funding.

The State-County Partnership
The SLPP provides an annual grant opportunity for General
Operating Support for county designated local arts agencies.

Special Category: Technical Assistance support may beawarded
for new agency applicants or for Local Partners that received
technical assistance funding in the preceding fiscal year.

Funding Process

Funding is awarded through a competitive application/review
process. Applicants must make a clear case for funding based
on the quality of programs and services, diverse representation
in governance and outreach, and a commitment to achieving
and maintaining professional management standards. Priori-
ties for funding are recommended by a peer panel review based
on the stated funding criteria. Arts Council members make
final decisions on all grants.
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The funding amount for County Partner General Operating
Support is the same for all applicant county arts agencies.
Funding is recommended at $40,000 pending the State budget
allocation. Special Category applicants may receive technical
assistance funding, generally at a lower amount than General
Operating Support.

Beginning in FY 1998-99, per capita funding became available
for Local Partners based on county population. The minimum
amount is $1,000 per agency. The per capita funding level is
pending the state budget allocation. Applicants should not
include this funding in the agency request of $40,000. The per
capita will be reflected in the revised budget submitted with the
contract for services.

General Eligibility

Applicants must be designated by resolution of their boards of
supervisors to serve as the Local Partner. They must also meet
the eligibility requirements of all Arts Council programs (see
Requirements, inside front cover).

The applicant agency must have proof of nonprofit status
under section 501(c)(3) of the Internal Revenue Code or it
must be a unit of government.

THE STATE-COUNTY
PARTNERSHIP
(Counties Only)

General Operating Support

General Operating Support funding helps designated county
arts agencies with general operating costs. New organizations
or Local Partners that received technical assistance funding in
FY 1999-00 should apply in the “Special Application Category”
described in the Narrative Instructions. Applicants must fully
meet CAC programming and managerial standards in order to
receive support (see criteria for General Operating Support
funding). County Partners must demonstrate significant local
support reflecting the community’s resources. This should
include local government financial and in-kind support where
feasible.

Funding for General Operating Support is awarded as a con-
tract for services between the County Partner and the Arts
Council. County Partners must provide:

+ A public office staffed by a full-time director/public access
to the agency during normal business hours;

+ Information and referral services for the local community
regarding local, state, and national arts programs;

+  Hosted meetings for CAC as needed, without charge, when
sufficient notice has been given;

+ Cooperation, where feasible, in information gathering, and
cooperative programming deemed by the CAC and the
Partner to be mutually beneficial.

Matching Requirements

Minimum matching requirements are based on county popu-
lation size (see Schedule for General Operating Support Fund-
ing). The required minimum match may be from any public or
private source, including individual donations, corporate and
foundation support, local and federal government funding,
and earned income. State support may not be used as a match.

Generally, matching funds must be in cash. For counties with
populationsbelow 200,000, however, in-kind donated services
for which a market value can be determined (such as printing,
rent, advertising, and costs other than donated time), may be
used for up to 50% of the required match.

Do not overmatch. Counties should request $40,000 as stated
in the guidelines and match the $40,000.
Schedule for General Operating Support

Counties with populations under 75,000:

Maximum CAC Grant $40,000
Applicant Match 20%

Counties with populations between 75,000
and 200,000:

Maximum CAC Grant $40,000
Applicant Match 50%

Counties with populations over 200,000:

Maximum CAC Grant
Applicant Match 100%

$40,000

Funding Criteria

In addition to the formal designation by the County Board of
Supervisors, County Partners must meet programmatic and
managerial standards based on an agency cultural planning
process to qualify for funding. Local arts agency programs
should reflect the arts needs in the county. The application has
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been revised to enable applicants to address each of the three
funding criteria. Each criteria must be addressed on a separate
page. (See Narrative pages.)

Applicants will be reviewed and ranked according to the
following criteria:

1. Local Arts Networking and Facilitation

County Partners serve as a resource for planning, coordinat-
ing, implementing, and disseminating information about lo-
cal cultural activities. This role will be determined by needs of
localartists and arts groups, including municipal arts agencies,
in the county.

County Partners should be a link between artists and arts
organizations and local government, business, educational
institutions, and the general public. County Partners should
receive local government support through funding, coopera-
tive partnerships, donated services, and/or access to adminis-
trative and technical resources. This mayinclude joint projects
or collaborative activities with redevelopment agencies, parks
and recreation programs, visitors and convention bureaus,
planning and economic development bodies, and other city/
county agencies.

County Partners should assist in formulating public policies
conducive to the growth and professionalization of the arts of
the local level.

County Partners should provide technical assistance and fund-
ing to support local arts development. Partners should dem-
onstrate that assessment, planning, programs, and services are
developed with broad-based input from the arts community
and the general public.

2. Accessibility

The criteria of accessibility should be addressed in terms of
culture, geography, and economics. Each appears to greatly
influence the programs and services developed by the County
Partner.

This discussion should provide a context of the county's
unique cultural, geographic, and economic characteristics
which help define the community served by the County Part-
ner.

Cultural Diversity
Programsand services that foster, promote, and provide expo-

Vi

sure to the variety of cultural expressions in California should
be integral to the mission and activities of the County Partner.
A County Partner should be a catalyst for increasing cultural
exchange and understanding and have broad demographic,
social, geographic, and cultural representation in programs,
services, and governance. Programs and services should in-
clude accessible programming for older and disabled persons.
(See Requirements, inside front cover.)

Include the agency's policy which is developed with broad
demographic communities that is the basis of program and
outreach activities for these audiences.

Geographic Setting

Programs and services may be developed because of or to
address the unique geographic setting of the County Partner.
Geographic characteristics might include the county's size,
physical features including distance between population cen-
ters and population location, mountains, forests, deserts or
urban/rural areas. These influences should be described.

Economic Base

The county's economic base should be described in terms of
the County Partner's fiscal setting. Factors might include per
capita income, population growth, the economic health of
county government, access to or no access to corporate or
foundation funders, and the viability of the business commu-
nity.

3. Managerial and Fiscal Competence

County Partners must demonstrate adequate staffing to serve
the administrative needs of the organization. This includes a
full-time professional administrator with experience necessary
to deal effectively with issues of arts and nonprofit manage-
ment. Compensation mustbeata professional level. Personnel
policies should be developed in writing and an evaluation
process should be part of regular operations. The County
Partner must have a written agreement with its director
which includessalary, vacation, and sickleave. A goal of the
Local Partner should be to develop a benefits package that
includesretirementbenefits. Opportunities for stafftraining
and professional development must be integral to the manage-
ment strategy.

New Executive Directors must participate in and budget
fundsfor ongoingprofessional development which include
attending the State-Local annual meeting, the annual
CALAA Convocation, and CALAA workshops for the SLPP
planned to strengthen the infrastructure development of
staff and agencies.
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The Board of Directors must provide policy direction, appro-
priate fiscal controls, and be committed to fund-raising for the
agency.

In addition to broad demographic representation, board ex-
pertise in the arts, business, education, and local government
is highly desirable.

A diversity of income sources from public and private sectors
may be necessary for stable, long-term growth. Plans for fiscal
growth to support quality programs and services, and to meet
budget projections, are evidence of managerial and fiscal com-
petence. County government is considered a "partner" in the
SLPP. Countygovernment should make anannualappropria-
tion to the county's local arts agency designated as the State-
Local Partner.

The County Partners should demonstrate that they have an
appropriate planning process involving broad-based commu-
nity participation to ensure long-term programming and ad-
ministrative growth. The Local Partner must have an orga-
nizational strategic plan which includes a statement of the
agency's goals and objectives. This should be done annu-
ally. Please append the strategic plan after page 14.

The agency should be up to date technologically with e-mail
and internet access capability.

Managerial competence requires the establishment of equi-
table and effective decision-making processes, including a
clear conflict of interest procedure in all program, employ-
ment, and financial decisions.

Policies and Procedures

Regional Partnerships: Regional partnerships maybe eligible
for General Operating Support for each county in a regional
partnership. Regional approaches are encouraged where fea-
sible. Regional partnerships may include a legal merger of two
or more Partner agencies or a consortium of applicants. Re-
gional requests must be justified in terms of the review criteria
and theimpact of fundingrequest. Regional partner applicants
must give evidence of and statistically document service and
program equity in each county.

New Partners: A new organization designated as the Local
Partner must submit quarterly progress reports. A new Local
Partner must complete a full application for each of the first
three years of its existence. A new Local Partner must submit
proof of nonprofit tax exempt status.

Vil

Non-Funded Partners: If an applicant organization is denied
funding for two years, the Partner may be disqualified from

reapplying.

Technical Assistance Award: An applicant may, in lieu of
funding for General Operating Support, be recommended to
receive technical assistance funding in an amount determined
by the review panel and approved by the California Arts
Council. The type of technical assistance will be formulated
with guidance from the SLPP staff. The applicant must submit
quarterly reports.

Professional Development Assistance
Programs

A partnership between the SLPP and the California Assembly
of Local Arts Agencies (CALAA) provides professional devel-
opment assistance opportunities to the state’s local arts agen-
cies. The partnership is dedicated to providing professional
development opportunities for all of the state’s local arts
agencies.

Workshops and training opportunities are available to local
arts agency administrators, board members, and volunteers
based on needs expressed by the field. These may include basic
arts agency management workshops, conferences, leadership
training for experienced managers, publications, communica-
tions/technology and consultancies which address a specific
need of agencies in a geographic region.

CAC Grants Cannot Fund:

Out-of-state travel or activities;

For-profit organizations;

Programs inaccessible to the public;

Ongoing programs or expenses of elementary or secondary
school districts;

5. Projects that are part of the curricula of colleges or univer-
sities;

Capital expenditures; such as equipment purchases, build-
ing improvements;

7. Hospitality or food costs;

8. Trusts or endowment funds;

9. Projects with religious or sectarian purposes;

10. Expenses incurred before contract starting date;

11. Supplanting of salaries or expenses already supported by
local government spending.

Ll s
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APPLICATION FORM INSTRUCTIONS

The SLPP has a multi-year application schedule for County
Local Partners.

The schedule assigns County Local Partners to either a full
application requirement or a second year report. The schedule
is on page xi. The schedule does not apply to those agencies
which have a new Executive Director. Agencies which have a
new Executive Director must complete a full application for
three consecutive years. Instructions for the full application
and the second year report are on page xii. Applicant must use
SLPP application format. Do not alter application pages.

Second-year applications are not ranked. The multi-year rank
carries forward.

Please read the application requirements carefully. Because of
limited time, SLPP staff cannot follow up on application de-
tails. Applications are forwarded to the SLPP review panel as
they are submitted to the CAC. The review panel will meet on
March 15 - 17,2000. The meeting is open to the public and will
be held at the CAC in Sacramento. In FY 2000-2001 the SLPP
review panel may be asked to explore a three-year ranking for
certain applicants based on a history of highest ranking levels.
Local Partners will be informed after the Arts Council approves
this possible recommendation.

SLPP panel recommendations will be given to the California
Arts Council for approval at its June 2000 public meeting.

The instructions which follow correspond to certain specific
sections of the application form.

Organizational Budget Summary

The organizational budget summary must be filled out com-
pletely by all applicants. Indicate the organization’s fiscal year.
For the indicated fiscal years, list the total income (I.) and
expenses (II.) in the categories shown. For all three years, list
each item (category) in the income and expense portions of the
budget and the percentage it is of the year’s income.

Use the budget pages in the application and follow the instruc-

tions below:

1. A balanced budget should be projected for the grant year
(FY 2000-2001).

2. All organizational funds, including State-Local Partner-
ship, funds should appear on this budget.

3. For both income and expenses, calculate each line item’s
percentage each categoryis of the total income for that fiscal
year. The total ofallline items percentages must equal 100%

of the income and expense grand totals.

4. Round off figures to the nearest dollar.

5. Asurplusistheamountremainingafter expenses have been
paid for the year. A deficit is the amount of expenditures in
excess of the income for that fiscal year. Enclose deficit
figures within parentheses.

6. Include only operating funds in line item IV, “Carryover
Fund Balance at Beginning of Year.” Do not include value
of endowments, restricted funds, or capital assets. For
current and projected years, this figure should correspond
to line VII of the previous column. Add the accumulated
surplus or deficit, line items IIT plus item IV and enter in
space V.

7. Include fund transfers, special gifts, etc., in line item VI,
“Other Net Adjustments.” Indicate deficit adjustments
within parentheses. Enter the “Balance at Year End,” item
VIL

8. Include the value of in-kind fees and services, capital acqui-
sitions, space rental, and volunteer service (artistic, admin-
istrative and technical) in item VIII. If the total exceeds 10%
of total income (line 18), attach a schedule.

9. Includepass-through fundsinlineitem IX; donotadd pass-
through funds into total budget or include as a percentage
of income. Pass-through funds are not raised or earned by
your organization. A fee earned for administering pass-
through if your organization serves as a fiscal agent for
another organization that does not have its 501(c)(3) non-
profit status, is considered income and should be listed on
the earned income portion of the budget.

10. Regranting funds are not pass-through funds if your orga-
nization earns the money to be disbursed. If you administer
a granting process for the city or county and the city or
countyissues the check, the regranting funds are considered
pass-through funds.

Budget Notes

“Budget Notes” must be submitted to explain any noticeable
increases or decreases in line items from one year to the next for
income and expense sides of the budget, whether a fund
balance has been encumbered for a particular use, whether it
is a true surplus, or how a deficit will be rectified. Any surplus
or deficit must be addressed in the Budget Notes.

Pass through funds must be included in the overall budget and
explained in the Budget Notes. Pass through funds may be
funds that reflect the role of fiscal receiver regranting funds or
funds for art in public buildings. (See 9. above)

viii



StATE-LocAL PARTNERSHIP PROGRAM 2000-2001

GUIDELINES & APPLICATION - DEADLINE: JANUARY 21, 2000

Under I. Income

If you enter a figure for item 4. Local/Municipal Government,
in the budget notes break down source of funds, i.e., Govern-
mental Appropriation, Transient Occupancy Tax, Redevelop-
ment Agency, Tax Initiatives (Tobacco Tax, Other), Percent
for Art Ordinance, or Other. Indicate appropriate dollar
amounts and percentages.

Under II. Expenses

If you enter a figure for item 19. Personnel/Artistic, complete

the following information in Budget Notes:

1. On what time basis do you pay performers: Per perfor-
mance, per week, other (explain).

2. Range of pay/performer: indicate pay or range of pay (if
applicable).

Definition of Income Sources

1. Fund-raising events should generally be listed as contrib-
uted or unearned income because they are not associated
directly with your organization’s ongoing activities.

2. Income from performances, exhibits, and other activities
whose purpose is to promote, produce, or present the arts,
should be listed as earned income, i.e. admissions, tuition,
product sales, etc.

3. Facility expenses should include rent, utilities, office mate-
rials, insurance, etc.

4. Regranting expenditures should be listed on line 25 if not
pass-through.

Compliance Certification

The application must be signed by an officer who has legal
authority to obligate the organization. The required signatures
by the authorized agents certify that the applicant organization
meets the program’s general eligibility requirements.

Narrative Instructions for
County General Operating Support

New County Local Partner organizations should check the
“Special Application Category.” Only Special Application Cat-
egory organizations can submit a cover letter that outlines the
applicant’s narrative case for funding, including a brief history
of the organization, community cultural planning, and/or
other issues relevant to the applicant agency.

X

With the multi-year ranking system, only certain agencies need
to complete the full application. See page xi for a list of those
County Local Partners who must complete a full application
and those County Local Partners who will complete a second
year report. Agencies with a new Executive Director must
complete a full application for three consecutive years.

The full application narrative should be specific and address
each of the three funding criteria. Briefly describe how funding
willbe used to meet the criteriaand help fulfillyour organization’s
mission. Complete the General Operating Support budget
form and indicate grant and applicant match expenditures.

General Instructions for Applicants

Current Program Description Page 9: Briefly describe cur-
rent programs, summarizing overall program emphasis. List
the new programs, services and activities planned.

Returning Applicants Supplemental Page 10: Applicants
should describe significant staff, budget and/or programming
changes during the last fiscal year. Responding to panel com-
ments is optional but strongly encouraged.

Regranting Process Supplemental Page 11: Applicants with
regranting programs must include this page. To facilitate
the review process, separate the regrant program guidelines/
application and list of grantees as Supplement C Attachment
(see page xii).

Arts in Education Supplemental Page 12: Applicants with
arts education programs must submit this page to document
the organization's services to the community. To facilitate the
review process, separate any additional materials as Supple-
ment D Attachment (see page xii).

Board List Page 14: List the board members or commission-
ers, including the cities in which theylive, a short description of
their qualifications (professional and/or vocational affiliations),
and terms of office (datesand tenure). Ifapplicable, provide the
same information for your organization's advisory board(s).
Do not include full resumes of board members.



StATE-LocAL PARTNERSHIP PROGRAM 2000-2001
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Staff List: List key staff members, job titles, major responsibili-
ties, and the average number of hours worked per week. Short
biographies (half pagelimit each) on key staff members should
be included.

Financial Statement: Applicants with annual budgets in ex-
cess of $50,000 must submit a financial statement for the last
completed fiscal year.

Local Government Resolutions: County applicants must ob-
tainaresolution from thelocal governmentbody thatapproves
and authorizes the agency to submit the proposal and to
execute the grant contract if awarded. This should be attached
to the front of the application form.

Articlesand Reviews: (Limit of three). Applicants may submit
articles or reviews that show the quality of the organization’s
activities and its role in the community.

Letters of Support: (Limit of three) Letters of Support should
only be submitted if crucial to documenting the information
included in your proposal or if you feel the review panel will get

a better sense of community outreach.

Other Documentation: Audio/visual materials may be in-
cludedintheapplication package onlyifrelevant to the funding
request. If documentation is important to the panel’s review of
program quality, select the best materials available.

Include as Appropriate:

A. Slides or Photos (10 maximum), numbered sequentially,
top indicated, and label with name of applicant organiza-
tion and identity of artist(s); include a log describing con-
tent in one or two sentences.

B. Audio Cassettes Tapes should be labeled with name of
applicant organization and identity of artist(s); include a
log of selection in sequence, indicating title, performing
artist(s), instrumentation and length; and show a recent
performance.

C. Video Cassette Tapes (VHS only) should belabeled with the
name of the applicant organization and identity of the
artist(s); include a log of selections on the tape, a brief
description of the activity shown, and the approximate
sequence length.

Note: If you wish to have materials returned,
please provide an appropriate self-addressed
mail container with sufficient postage.
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FiscAL YEAR 2000-01 Murri-YEAR APPLICATIONS SCHEDULE FOR COUNTY PARTNERS

2000-2001 Full Year Report*

2000-2001 Second Year Application*

County Population Estimate County Population Estimate
Alpine ................................................................................... 1,190 ALAIMNEAQ ooiveieieeeeeeeeeeeeeeeeeeeeeseseesaeseseeesssessssssssssssssssnnnanns 1,433,300
AMAOT ..ttt 34,050 (@2 RS - 38,150
Butte (Includes Colusa County: 18,550) ....ovverererenrennes 201,900 CONIA COSLA cvvvverrrrarrrrissesissesssssssssssssssssssssssssssssssssssnes 916,400
El Dorado .... 150,800 DEl NOTEE .ttt te s esresesressseessesssesesessenens 28,100
Fresno. ............. ... 793,800 HUmboldt ....cocveveiieieieeiercrceereeeeereeeee e 128,100
Imperial ...... .. 142,700 INYO oottt as 18,250
LaKE ettt e e e e e e e eteeeeeeaaeeeeaeaaeeeeeeaeeaeaaaeesannaaens 55,300 ) (S & o T ... 648,400
Los Angeles (County) ....c.oceeeeerererereeerereseenencseresueneens 9,757,500 LLASSEIL veeveeeeeeeeeeeeeeeeeseeeeeeeeeseessessesseessessessesssesssessesseessesnees 34,050
Los Angeles (City) ....coeeeveeeereeeerererererereeeseeseseseenenene 3,781,500 Madera .oouvvneennn, ... 115,800
11 o] s Lo TP TR SRR PURR 10,800 Marin ...oeeeeeeeeeennnenns ... 247,900
NAPQ ettt 124,600 MATIPOSA weuvvrerenerierereneiereresttseeresetsesee et seseesesesenens 16,100
NEVAA ettt e eteeeeraeeeseseeeseesseeesssnaeens 89,600 IMLETCEA oooeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeesssssessssssssssssnnsnnnnnaaaaaes 206,900
Orange..... 2,775,600 MOAOC wvvireverereieieteieie ettt sttt ssss s sssssnaes 9,925
PIUMAS coovvviiiicitienisieie s 20,450 MONLEIEY ..o sseseeese e eseaseneese 391,300
Riverside 1,473,300 Placer .......... ... 225,900
SACTAMENTO ....uveeereeereeereeeee e eeee e e e ebeeeereeeaeeeseesenees 1,177,800 SAN MALEO ceeeeeeeeeeeeeeeeeeeeereeeseseeeeseessaeens ... 722,800
SAN BENITO woovveiiieieieeceeeeteeete ettt ettt 47,850 SANTA BATDATA 1iiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeseeseeessesessssssssesanes 409,000
San Bernardino .......cccccevevveereninieneenniereceneeeeeenenene 1,654,000 SaNta ClaTa ...oveveeeeeeeeeeeveeereeeeee e 1,715,400
San Diego (City) e 1,254,300 SOTIOMIA ceviveiieeeerie sttt et eae ettt sea st se s etenens 443,700
San Francisco ... 790,500 SEANISIAUS <.ttt ettt ere e eaeenens 433,000
SAN JOAQUIN «eeeveuerreirneeeireetereteestee et see e ene 554,400

San Luis Obispo .... ... 241,600

Santa Cruz ............. .... 252,800

SRASTA vttt ettt e rnenes 165,400

SIETTA cevveiereieeeeeceteecetee ettt ee it e eeteeeaeeebeeebeeereeeseeenneeen 3,220

SISKIYOU vttt eees 44,350

o E: 1 s Lo YRR 390,100

TIINIEY oot reserens 13,200

Tulare-Kings .. 363,300-128,300

TUOIUMIE «.eceveeevieteetecteetreere ettt ereeeeereebeeeeebrebeeneas 53,100

VENTUIA c...uveieeeirieeeeiieeeecteeeeeereeeeeteeeeeeneeeeeaneeeesnneeeennes 742,000

YO0 oottt ettt ettt eaeenee 158,800

YUDA-SULLET wovviviieiceeeteetececeeeecee e 60,400-76,700

*Note: If an applicant is in a Special Category, receives Technical Assistance, and/or has had a new
executive directorin thefiscal year, the applicant will submita full application to enable the SLPP review
panel to assess the current state of the County Local Partner.

The list reflects changes as of November 1, 1999.

X1
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GUIDELINES & APPLICATION - DEADLINE: JANUARY 21, 2000

DEADLINES

State-County Partnership Application - January 21, 2000

INSTRUCTIONS FOR APPLICATION FORM

+ All applicants submit the original and 10 copies of the application
form and attachments collated into sets (except for Resolution
from Local Government that goes with the original application).

+ The application and attachments must be typed and in a stan-
dard, legible typeface and in an 8 1/2" x 11" format. Do not
reduce type.

« Applicant must use SLPP application as format. Do not alter
application pages.

+ Label all attachments with your organization's name in the upper
right-hand corner.

+ Number attachments sequentially.

+ Reproductions of the application must be readable.

Grant package must be complete; incomplete applications will not
be processed.

Failure to include the requested information may result in rejec-
tion of your request.

Do notadd additional pages unless it is allowed by the instructions.
Applications must be postmarked by the deadline.

If you have questions, call the State-Local Partnership
Program at (916) 322-6347 or (916) 322-6329.

CHECKLIST FOR ASSEMBLING FULL APPLICATION

See application schedule, page xii.

Resolution from Local Government (one copy)
Application Form

Current Program Description

Brief Description of New Programs

Returning Applicants' Supplemental Page
Description of Regranting Process (if applicable)
Description, Arts in Education (if applicable)
Board List

Staff List/Short Biographies

e e e Y o Y
mEH OO W >

Letters of Support (limit three)

Articles/Reviews (limit three)

Financial Statement (if budget exceeds $50,000 for last
completed fiscal year). Needs to include at a minimum: (1)
balance sheet; (2) statement of revenues, expenditures and
changes in fund balance for the most recently completed
fiscal years.

Supplemental Materials:

1)  Regranting Process Description (Supplement C

Attachment)

2)  Artin Education Description (Supplement D
Attachment)

3)  Other

CHECKLIST FOR ASSEMBLING SECOND YEAR REPORT

See application schedule, page xii.

Local Government Resolution (one copy)
Page 1, Applicant Information

Page 8, Budget: General Operating Support
Page 10, Returning Applicant's Supplemental Page, A and B

o

Strategic Plan

xii

Pages 2 and 3, Organizational Budget Summary with Budget Notes

Page 11, Supplemental Page—Regranting (if applicable). Provide statistics only; narrative not needed.
Page 12, Supplemental Page—Arts in Education (if applicable). Provide statistics only; narrative not needed.



Organization Name:

StATE-LocAL PARTNERSHIP PROGRAM 2000-2001

GUIDELINES & APPLICATION - DEADLINE: JANUARY 21, 2000

APPLICANT AND ORGANIZATIONAL INFORMATION

Applicant Information County Population
A.  General Operating Support Request: $ D.  Contact Person, Board of Directors/Commission:
B.  Special Application Category: $
. . f . E. County (or City) Government Contact
Orgamzatlon Information (If a regional partnership, submit contact names for each county)
A, Name of Organization—provide popular name and legal name, if Name
different:
Title
Address
Federal Employer ID #
B.  Street Address:
Phone
Phone List numbers for the following:
( )
F.  U.S. Congressional District(s):
Fax
( ) State Senate District(s):
E-mail R
State Assembly District(s):
Website G. Type of Organization:
O  Private Nonprofit
hetp:/] [0  County Board or Commission
C.  Executive Director [  Municipal Board or Commission
Phone
( )
PERSONNEL INFORMATION
Number of staff: Indicate the numbers and percentages of all personnel (salaried, contracted, and non-paid) in your organization by the following
categories:
Number of paid Number of paid Number of nonpaid
full-time staff part-time staff staff (volunteers)
Artistic
Administrative

Technical




Organization Name:

StATE-LocAL PARTNERSHIP PROGRAM 2000-2001

GUIDELINES & APPLICATION - DEADLINE: JANUARY 21, 2000

ORGANIZATIONAL BUDGET SUMMARY

Fiscal Year begins

(month)
I. INCOME
A. Contributed
1. Federal Government
2. State Government Grants Awarded
(do not include this request)
3.  Grant Amount Requested
4. Local/Municipal Government
5. Individual Contributions
6. Business/Corporate Contributions
7. Foundations
8. Memberships
9. Fund-raising Events (gross)
10. Other:
Subtotal Contributed
B. Earned
11. Admissions
12.  Touring
13.  Other Contracted Services
14. Tuition/Workshops
15. ProductSales/Concessions
16. Investment Income
17. Other:
Subtotal Earned

18.  Grand Total Income (A+B)

II. EXPENSES
A. Personnel

19.

20.

21.

Artistic Full-time

Other Artistic

Administrative Full-time

Other Administrative
Technical Production Full-time
Other Technical Production
Subtotal Personnel

B. Operating Expenses

22.  Facility Expenses/Space Rental
23.  Marketing
24.  Production Exhibition
25.  Regranting
26.  Fund-raising Expenses (gross)
27.  Other (if greater than 10% of budget,
attach separate schedule)
Subtotal Operating

28. Total Expenses (A plus B)
29. Surplus Income (Deficit) at

year end (item 18 minus item 28)

COMPLETED CURRENT
% of % of
FY 98-99 Budget FY 99-00 Budget

/2424

PROJECTED

% of
FY 00-01 Budget

g/,




Organization Name:

StATE-LocAL PARTNERSHIP PROGRAM 2000-2001

GUIDELINES & APPLICATION - DEADLINE: JANUARY 21, 2000

ORGANIZATIONAL BUDGET SUMMARY (Continuep)

COMPLETED CURRENT PROJECTED
% of % of % of
FY 98-99 Budget FY 99-00 Budget FY 00-01 Budget

11 Operating Surplus/Deficit from above

Iv. Carryover Fund Balance at Beginning

of year (Surplus or Deficit)
V. Accumulated Surplus/Deficit
(item III plus item IV)
VL Other Net Adjustments
VII.  Balance at Year End
(item V plus item VI)
VIII.  In-kind Contributions (attach schedule
if greater than 10% of total income)
IX. Pass-through Funds
(i.e., as fiscal agent, etc.)
X. Regranting Funds Pass-through

Budget Notes must be submitted to explain any noticeable increases/decreases in line items. Use extra page
for budget notes, attached schedules, etc. (See page viii for explanation.)

COMPLIANCE

I certify that the applicant organization has proof of nonprofit status under sec. 501(c)(3) of the Internal Revenue Code, or under sec. 23701d of the California
Revenue and Taxation Code, or that applicant is a unit of government; that applicant has been consistently engaged in arts programming for a specific number
of years prior to time of application; that applicant complies with the Civil Rights Act of 1964, asamended; sec. 504 of the Rehabilitation Act 0f 1973, asamended;
the Age Discrimination Act of 1975; observes provisions of the Drug Free Workplace Act of 1988; and California Government Code secs. 11135-11139.5 (barring
discrimination); that applicant complies with the Fair Labor Standards Act, as defined by the Secretary of Labor in part 505 of title 29 of the Code of Federal
Regulations; the Americans With Disabilities Act of 1990; and the Fair Employment and Housing Act; that applicant hasits principal place of business in California;
has completed prior contract evaluations, ifapplicable; and has approval of applicant's board of directors or other governing body. Thereby certify that to the best
of my knowledge and belief, the data in this application and in any attachments hereto are true and correct. The following signature must be by an authorized
member of the board, not the Executive Director.

Applicant Fiscal Receiver (if applicable)
Signature, Authorized Board Member Date Signature, Authorized Official Date
Typed Name and Title Date Typed Name and Title Date



Organization Name:

StATE-LocAL PARTNERSHIP PROGRAM 2000-2001

GUIDELINES & APPLICATION - DEADLINE: JANUARY 21, 2000

ORGANIZATIONAL INFORMATION

On this page, briefly describe only the following points: (a) the organization's history and purpose; (b) its relationship to local
government; (c) how the arts agency obtains community input; and (d) the profile of the artistic community in the county served
by the arts agency. Organizations that are city or county commissions should explain their government structure in (b).



Organization Name:

StATE-LocAL PARTNERSHIP PROGRAM 2000-2001

GUIDELINES & APPLICATION - DEADLINE: JANUARY 21, 2000

STATE-COUNTY PARTNER APPLICANTS: GENERAL QOPERATING SUPPORT

1. Summarize your request in two lines:

2. Onthispage, and the following two pages, describe how your agency meets the three funding criteria: (1) Local Arts Networking
and Facilitation; (2) Accessibility; and (3) Managerial and Fiscal Competence. Use one page for each criteria.
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GUIDELINES & APPLICATION - DEADLINE: JANUARY 21, 2000

FUNDING CRITERIA (Contivuep)
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FUNDING CRITERIA (Contivuep)



Organization Name:

StATE-LocAL PARTNERSHIP PROGRAM 2000-2001

GUIDELINES & APPLICATION - DEADLINE: JANUARY 21, 2000

BUDGET: GENERAL OPERATING SUPPORT

Annual Salary Annual Rate CAC/SLPP Applicant
A.  Salaries (including benefits) ~ of Pay Grant Match*
Executive Director

Other Staff

Artistic (include
production and
technical personnel)

Outside Professional
Services

Subtotal

Rate or Applicant

Expense Match*
B. Operating Expenses
Rental Space

Rental Equipment

Office Expenses

Travel (in-state)

Other (specity)

Subtotal

Applicant
Amount Match*

Regranting

Grand Total

C. Source of Match (identify sources of income in Applicant Match column)

Local Government/County $
Local Government/Cities $
Foundation/Corporate Contributions $
Private Contributions (individual) $
Earned Income $
In-Kind (applies to counties with less than 200,000 population) $
Other (specify)
$
$
Total Match $

*See program guidelines for appropriate match percentage.



Organization Name:

StATE-LocAL PARTNERSHIP PROGRAM 2000-2001

GUIDELINES & APPLICATION - DEADLINE: JANUARY 21, 2000

CURRENT PROGRAM DESCRIPTION

Using the space provided, briefly describe the current agency programs.

0 1. Regranting: (must also complete supplementary questionnaire page 11):

O 2. Technical Assistance:

0 3. Touring/Presenting:

O 4. Galleries/Exhibitions Accessible to the Public:

0 5. Percent for Art Ordinance/Art in Public Places Program:

0 6. Artsin Education (must also complete supplementary questionnaire, page 12):

O 7. Newsletter/Calendar/Information Services (i.e., directories, mailing lists, resource library):

0 8. Fairs/Festivals (sponsored by applicant):

O 9. Conferences (sponsored by applicant):

O 10. Other:

If applicable, list new programs, services, or activities planned for FY 00-01 on the following page.



Organization Name:

StATE-LocAL PARTNERSHIP PROGRAM 2000-2001

GUIDELINES & APPLICATION - DEADLINE: JANUARY 21, 2000

A. BRIEF DESCRIPTION OF NEwW PROGRAMS, SERVICES, OR ACTIVITIES PLANNED FOR FY 00-01

B. RETURNING APPLICANTS SUPPLEMENTAL PAGE
In the space below, answer the following questions:

1. Describe significant staff, budget, and/or programming changes since the last fiscal year.
2. Respond to last year's panel comments.

10



Organization Name:

STATE-LOCAL PARTNERSHIP PROGRAM 2000-2001
GUIDELINES & APPLICATION - DEADLINE: JANUARY 21, 2000
C. SuPPLEMENTAL PAGE * REGRANTING PROCESS DESCRIPTION

Attach a copy of your program guidelines/application should be placed at the end of the application -- not attached to this page. (See
Checklist for Assembly Application.)

1. Amount allocated for regranting in FY 1998-99: $
2. Amount available for regranting in FY 1999-00: $
3. Amount projected for regranting FY 2000-01: $

4. For FY 1998-99, answer the following questions:

A.  Check the source(s) for regranting funds below:

0 SLPP [ Transient Occupancy Tax (hotel/motel/bed tax)
0  City General Fund 0 Earned Income
O County General Fund [0 Unearned Income (foundation, corporate, business, or

individual donations and grants)

B. How many grants were awarded to individuals and organizations? Individuals Organizations
C. For grants to individuals, check the types of grant awards and dollar range of award.

[0  Fellowships ($ )

[0 Residency in Schools, Communities, and/or Social Institutions ($ )

D. Attach a list of each grant awarded and the amount granted in the previous completed fiscal year.
5. Answer the following questions using the space below and one additional page if needed.
A. Does your organization use a peer review panel system in making grant allocations: [ Yes 0 No

If yes, list the most recent panelists and their qualifications.
If no, describe who makes grant decisions and their qualifications.

B. Describe the major grant categories (i.e., organizational support, special projects, etc.)

11



Organization Name:

StATE-LocAL PARTNERSHIP PROGRAM 2000-2001

GUIDELINES & APPLICATION - DEADLINE: JANUARY 21, 2000

D. SurPPLEMENTAL PAGE * ART IN EDUCATION DESCRIPTION

Attach a copy of your program guidelines/description at the end of the application -- not attached to this page. (See Checklist for
Assembly Application.)

1. Allocations: Partner School/Collaborator Match
A.  Amount allocated in FY 1998-99: $ $
B. Funding Available in FY 1999-00: $ $
C. Funding projected for FY 2000-01: $ $

2. For FY 1998-99, answer the following:

A. Payment to Artists: $ B. Rate of pay to residency artists: per.
Administrative Salaries: $ Number of residency artists:
Operating Expenses: $ Number of site residencies:
Total Program Budget: $ Length of site residencies:

Number of performing
arts presentations:

Rate of pay per performance:

Estimated number of students served:
Respond to questions three through seven on one additional page and respond to question 8 in the box provided below.
3.  State the agency's arts in education philosophy or mission statement.
4. Describe the artist screening process including the criteria for judging the artist's professional qualifications.
5. Describe the agency's artist training and orientation process.
6. Describe how the training reflects the State Department of Education's Visual and Performing Arts Framework.
7. Describe how the agency collaborates with schools and/or community (non-school) agencies.

8. Ifapplicable, the agency's participation in the Local Art Education Partnership Program or the Council's Artist in Residence
Program.

12



Organization Name:

StATE-LocAL PARTNERSHIP PROGRAM 2000-2001

GUIDELINES & APPLICATION - DEADLINE: JANUARY 21, 2000

E. Boarp List

On a separate page, type the following information in the format below:

Board Member/City of Residence

Professional and Tenure
(do not attach resumes)

Avocational Affiliation (year service began)

F. Starr LisT

Using this page, and a separate page if necessary, include one-paragraph biographies of key staff members. Do notinclude resumes.
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California Arts Council

State-Local Partnership Program
1300 I Street, Suite 930

Sacramento, CA 95814

In order to better serve you, we've increased the
ways in which you can contact us:

Phone: 916-322-6555

Fax: 916-322-6575

E-mail: cac@cwo.com
Web site: www.cac.ca.gov

This application can also be found on our Web
site and downloaded onto your printer. For
more information, visit our Web site or e-mail
the California Arts Council at cac@cwo.com




